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Faced with an

increasingly competithve environment, creaters of children's

product need Lo break oul of the predictable formulas many have
raliad upan for 5o long.

They also neesd (o think beyond DWD and be open o other
defivery options, including the mokile markst and the Internst,

“The market has losl seme of its magic,” sald Martin Blyihe, a
wvilaran industry publicist wiho warked for years al Paramount
Fictures Home Enterainment and, bafors thal, Buana Visla
Home Enterainment.

He urged creators to be willing to take chances, as long as
thare's a good story thal taps inbo children's imaginalions. ©|
really wish children’s conlent producers would push the limits
mare,” ha said.

Larry Balaban, founder of the Baby Geniusg line of DVDs, offered
& warmning o anyone looking to hook up with 2 major studio
partnar

Froduct that doesn't sell 25,000 units in 2 wesk on a Wal-Mart
endcap is largely looked at as a failure, he said, detailing his
company's extrication from distribution deals with Warmner Bros,
and, mora recently, Genlus Preducts, Now, Baby Genlus liles
are brawght to markel by Independent distributor Pacific
Entertainmant Corp. Balaban is president.
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Baby Genius is readying a new line of Spanish-language OWVDs,
Balaban said, More than 50% of LS, births are Latinos, he said
“We're ambracing the markel,” Balaban said.

However, other panelisis said Spanish-only titles don't s=ll as
well as those with both English- and Spanish-language aplions

20th Cantury Fox Home Entertainmant has a separale
markeling deparimeant for acquired product, such as Kidvids.
This lets the group focus on smaller titles whils the rest of the
company may be in a frenzy over the latest “X-Men” fitle, said
David Bixkey, SVP of acquisitions,

Fox has lapped the nostalgla factor with its line of kidvids, he
said. Tles from “Strawberry Shorfcaks” and "Care Bears” lins:
are an =asy sl to parents who grew up with the characters,

“We wani to put scmething in the market that is esseniially
prasold,” Bixley said.

Fox also markels direclly o childran, wilh legos and images
from its kidvids on reading malterials handed oul to schools, he
said,

Suppliers thal regulary work en smaller niches often can find
homes for children's tlles oulside traditional retall stores and b
parimaring with other non-retail groups, said Jere-Ras Mansfisl
managing partner of Monterey Media.

Monterey debuted its newest family fealure al the Moondance
Fastival. The Bl Bulterfly. starfing Willlam Hur, is based on
tha trus story of a tarminally il 10-year-cld boy whoss dresam iz
fo calch the most beautiful bullerly on earth. Manlarey has
teamead up with groups such as the Make-4-Wish Foundation,
The Cancer Society and The Butterfly Association for screenin
and promatiens around the fitle, The Moondanoe Intermational
Film Festival is sponsored by Kids First and the Coalition for

Cwality Children’s Media,
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